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of diversification of our services and the

exp@r team. We are also planning
to expand abroad following interest by some

= —“Weare currently planning to

gonsolidate our offices in Malta

and-possibly open outlets in Gozo.”
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“Whilelitisiimportant to do a business plan and

work on'the small opportunities thatiean
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a big impact.”
“One should never give up. The darkest

| comes before dawn and when you see
9 everything is turning against you, it will get
better. If you put in the necessary effort, you
will achieve the results that you want”

“Finally, take life with a pinch of salt and don’t
stress too much. Enjoy what you are doing
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INTRODUCING THE ENTREPRENEURS )R A SUCCESSFUL ENTRERRENEU,
“We started with just three employees, us three i iy

then eventually we grew into Wny we
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are today it eleven profes<ignals affedig au, | * Beleve nvour partners
: ~' Strive to be efficient and effective
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deavor to always improve your service
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The young entrepreneurs faced a « Integrity

number of challenges at start up, the
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s first one being difficulty to work in a full time job
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studio made up of @15 g, offermg some of their services for free to build esty with clients
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~“In-our:line-of-business:tis very important to
- know:whoyour-competitors are and what they &

¢ -
;,; company and we real/zejfﬁ
% , as a gap in the market that we wante

 target and which the company we were - are-doingibecause the market is quite complex.

- We-believe-that v hatever your competitor is

working for back then wasn’t.

-doing; you:need:to do it better and give a

So we decided to open our own company. to w { A - ———
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target that niche segment”




